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PROFESSIONAL OBJECTIVE AND PROFILE

A dynamic, achievement-oriented business professional is seeking a position that will 

fully utilize experience and education in Promotions, Sales and Promotions Analysis, 

Marketing, and Graphic Art Advertising.

˙A strong leader with ability to motivate and inspire associates to achieve their 

maximum potential. 

˙Self-directed and self-motivated, desiring a career avenue that will provide a 

challenging opportunity to significantly contribute to a company's marketing 

operation and growth.

EDUCATION

Bachelor of Business Administration

Sales and Marketing Emphasis

XXXXXXXX University, Shanghai, 19xx

SUMMARY OF QUALIFICATIONS

˙Promotions:

Responsible for all marketing promotions for XXXXXXXX. Promotions include 

television, radio, and print advertising. Created in-store promotions and sales contests 

that increased company sales over $xxxxxxx in 19xx.

˙Sales and Promotion Analysis:

Familiar with computer aid in analysis of marketing promotions. Created xxxxx 

analysis model for xxxxx promotions. 

˙Marketing:

Strengthened corporate presence by designing, publishing, maintaining, updating, and 

improving company web pages, press releases, computer presentations to investors, 

and Public Relations liaison to the community.

˙Graphic Arts:

Completed in-house advertising agency developing, designing, and producing Point 

of Sale material and print ads for all mediums. Projects include XXXXXX, 

XXXXXXXX, and XXXXXXX.  

Designed and created corporate website.

--------------------------------------------------------------------------------

PROFESSIONAL EXPERIENCE

Marketing Director, XXXXXXXXXXX Inc.

Shanghai  – 19xx to Present

˙Budget Management: Manage, analyze, and administer xxxxxxxx dollar marketing 

budget. Responsible for analyzing budget variances and initiate appropriate guidelines 

to more aggressively control expenditures and increase productivity. 

˙Sales and Marketing: Developed innovative marketing and business strategies and 

plans to maximize growth and profitability. As a result, company achieved its most 

profitable year in 19xx. 

˙Advertising and Promotion: Conceptualize, create, develop, and implement 

innovative promotional campaigns. Develop, direct and monitor comprehensive 

communications and advertising programs through implementation of various media 

designed to achieve designed results. 

˙New Marketing Technology: Designed, created, and maintain Company Website. 

Developed an online sales strategy that helped increase company sales by 17% . 

Marketing Manager, XXXXXXXXXXX Inc.

Shanghai – 19xx to 19xx

˙Advertising and Marketing: Create, develop, and implement innovative marketing 

and advertising strategies to promote business and increase sales. 

˙Research & Analysis: Researched and analyzed market needs based on competitive 

intelligence. Developed marketing strategies to more aggressively promote new 

products. 
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